September 2026

Warranty and Guarantee Labels — Overview
of the Planned New Regulations

Starting September 27, 2026, retailers will be required to use new, EU-wide standardised
labels for the legal guarantee of conformity (i.e., statutory warranty rights) and, under cer-
tain conditions, for commercial guarantees of durability as well. The new requirements ap-
ply to both brick-and-mortar retailers and e-commerce businesses. Below, we provide an
overview of the key changes and the resulting actions needed to avoid legal risks.

I.  Background of the New Regulations

The new labelling requirements stem from Directive
(EU) 2024/825 (“Empowering Consumers for the
Green Transition”, or the “EmpCo Directive” for
short), which was adopted as part of the “European
Green Deal.” The goal of the new regulations is to
empower consumers to make informed and sustain-
able purchasing decisions by providing transparent
information, particularly regarding the durability,
reparability, and legal guarantee rights associated
with products.

The new regulations do not create any new substan-
tive consumer rights. Rather, they are intended to
make existing rights more visible through Europe-
wide standardised labelling. To this end, a manda-
tory notice on the legal guarantee of conformity
(“warranty label”) and a label for the commercial
guarantee of durability (“guarantee label”) are being
introduced.

The specific design of these labels was established
by Implementing Regulation (EU) 2025/1960. This
regulation contains binding templates and graphic
specifications for the design, colours, fonts, and
content. These specifications are standardised
across the EU and, in principle, may not be altered.

Il. Overview of the Planned New Regulations

In Germany, the requirements of the EmpCo Di-
rective are implemented through amendments to Ar-
ticles 246 and 246a of the Introductory Act to the
Civil Code (“EGBGB”). The new regulations will take
effect on September 27, 2026, without a transition
period.

1. Who Is Affected by the New Regulations?
The new labelling requirements generally apply to all
businesses that sell goods to consumers (B2C). This

includes, in particular, brick-and-mortar retailers,
online retailers, manufacturers with direct sales, and
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sellers on electronic marketplaces. The decisive fac-
tor is that a consumer contract for the sale of goods
is concluded. Company size, revenue, or number of
employees do not affect the applicability of the reg-
ulations.

Practical note:

Digital content and digital services (see Sec-
tion 327(2) of the German Civil Code (“BGB"))
do not constitute goods and therefore do not
fall within the scope of the new labelling re-
quirements. For goods with digital elements
(Section 327a(3) BGB), the labelling require-
ments apply to the goods themselves, but
not to the digital element.

Pure B2B transactions, in which goods are sold ex-
clusively to businesses, are generally not covered.
However, if individual distribution channels or prod-
uct areas are also accessible to consumers, they are
subject to the new regulations.

Furthermore, there is no labelling requirement in the
contractual scenarios specified in Section 312(2)
BGB and Art. 246(2) EGBGB. The following excep-
tions are of particular practical significance:

e Contracts for the delivery of food, bever-
ages, or other household items of daily ne-
cessity that are delivered by a business to
a consumer’s residence, place of stay, or
workplace as part of frequent and regular
deliveries (Section 312(2)(8) of the German
Civil Code (BGB));

e Off-premises contracts where the service
is provided and paid for immediately upon
conclusion of the negotiations and the con-
sideration to be paid by the consumer does
not exceed 40 euros (Section 312(2)(12) of
the German Civil Code (BGB));

e Contracts in brick-and-mortar retail stores
that concern everyday transactions and are
fulfilled immediately upon conclusion of the
contract (Art. 246(2) EGBGB).

Practical note:

“Everyday necessities” primarily include the
purchase of items for daily use, such as food,
cosmetics, newspapers and magazines, or
textiles.

If a retail store also offers goods that are not
considered daily necessities, the exception
applies only to the transactions covered by it.
For the remaining goods, the labelling re-
quirements remain in effect.

Whether an exception applies must therefore
always be assessed based on the specific
range of goods offered. Given that even su-
permarkets and discount stores now sell nu-
merous higher-value goods such as televi-
sions, bicycles, or household appliances, la-
belling requirements in practice often apply
to brick-and-mortar retailers as well.

2. Warranty and Guarantee Labels

£~%+.| LEGAL

+(J:l GUARANTEE
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Some countries have a

Minimum two-year legal
guarantee protection for
goods sold in the European
Union.

Consumers can claim their rights under the
legal guarantee of conformity, for example
if goods:

@’ do not match the description;

&’ do not function as intended.

Sellers are liable for any lack of conformity

which existed when the goods were

delivered, and which becomes apparent

within the legal guarantee period. Sellers in

such a situation are required to offer:

@ free repair or free replacement;

@ in some cases, a price reduction or full
reimbursement.

longer legal guarantee
period. For second-hand
goods, a shorter period
may apply, but not less than
one year.

For more information on
your rights in a specific
country, scan the QR code
below or ask the seller.

eurcpa eufyoureurope/guarantees

What to do

if you receive non-conforming goods:

o Contact the seller as soon as possible to report the issue;

9 Provide proof of purchase, such as a receipt, invoice, or bank statement.

Sellers and producers may also offer commercial
guarantees, which apply independently from the legal
guarantee. For example, you may see this GARAN label

GARA N @ representing a commercial guarantee of durability
offered by the producer at no additional cost and

covering the entire good.
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At the heart of the new regulations are two distinct
labels: the warranty label and the guarantee label.

The warranty label provides information about the
consumer’s rights under the legal guarantee of con-
formity. It is intended to make it clear that consum-
ers have statutory rights regarding defects, regard-
less of any commercial guarantees. These rights al-
ready exist under current law and are not expanded
by the new regulation. The only new requirement is
the obligation to provide this information in a stand-
ardised format. The form, colour, and content of the
label are fully specified by Implementing Regulation
(EU) 2025/1960. No changes are permitted.

In addition, there is the so-called guarantee label
(GARAN label). The term “GARAN" refers to “guaran-
tee” in several official languages of the EU. The uni-
form designation is intended to create a label that is
recognisable throughout the EU. The guarantee label
applies to voluntary commercial guarantees of dura-
bility offered by producers and is intended to make
it clear to consumers at a glance that a product
comes with a specific guarantee of durability in ad-
dition to the rights under the legal guarantee of con-
formity. At the same time, the label is intended to re-
duce the frequent confusion between the legal guar-
antee of conformity and commercial guarantees.

GARAN. @

Model identifier

Brand/Trademark

XX.

BG lapaHuwa oT NpouW3BOAUTENA B FOAMHW \ CS Zdruka vyrobce v letech \
DA Producentgarantiens varighed i &r | DE Herstellergarantie In Jahren \
EL EyyOnon nopaywyol og £Tn | EN Producer guarantee in years | ES Garantia
del productor en afios | ET Tootja garantii aastates \ FI Tuottajan takuu vuosina
| FR Garantie du producteur en années | GA Réthaiocht an tairgeora de réir
blianta | HR Jamstvo proizvodada u godinama | HU Gyartdi jotallas években |
IT Garanzia del produttore in anni | LT Gamintojo garantija metais | LV RaZotaja
garantija gados | MT Garanzija tal-produttur fi snin | NL Producentengarantie in
jaren | PL Gwarancja producenta w latach | PT Garantia do produtor em anos |
RO Garantia producatorului in ani | SK Zaruka vyrobcu v rokoch | SL Garancija

proizvajalca v letih \ SV Tillverkarens garanti | antal &r

As with the warranty label, the content and design of
the guarantee label are mandatorily specified by Im-
plementing Regulation (EU) 2025/1960. Adjustments
are permitted only with regard to the duration of the
commercial guarantee of durability (“XX”), the name
of the guarantor (“Brand/Trademark”), and the rele-
vant model identifier (“Model identifier”). Otherwise,
the label may not be altered in terms of either con-
tent or design.

Practical note:

The original versions of the warranty and
guarantee labels provided by the European
Commission can be downloaded via the fol-
lowing link in various file formats (specifically
SVG, PNG, JPG, and PDF) and in all official
languages of the European Union:

https://commission.europa.eu/publica-
tions/practical-guidelines-and-high-resolu-
tion-vector-files-eu-notice-and-label-prod-
uct-guarantees_en

Companies should use only the original files
published by the Commission to avoid inad-
vertent deviations in content or design from
the mandatory templates.

3. Changes Required for Brick-and-Mortar Retail

In brick-and-mortar retail, sales and information pro-
cesses in particular will need to be adapted. Unlike
in e-commerce, the labels in brick-and-mortar retail
may be displayed either in colour or in black and
white.

The warranty label must be clearly visible to con-
sumers before the contract is concluded. According
to the practical guidelines published by the Euro-
pean Commission (available at https://commis-
sion.europa.eu/publications/practical-guidelines-
and-high-resolution-vector-files-eu-notice-and-la-
bel-product-guarantees_en), this can be done, for
example, by displaying it on a poster in a clearly vis-
ible location in the store or at the checkout area.
Care must be taken to ensure that the label is used
in the specified format and, if printed, is no smaller
than DIN A4.
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If a product also comes with a commercial guarantee
of durability from the producer, the guarantee label
must be clearly visible on the product in question so
that consumers can immediately recognise which
products are covered by such a guarantee. The min-
imum size of the label to be affixed is 95 x 100 mm.
Producers are required to provide retailers with the
necessary information for this purpose.

Practical Note:

Since the labelling requirements take effect
on September 27, 2026, and do not provide
for any transitional provisions for existing in-
ventory, companies must determine how the
labels can be integrated into existing shelv-
ing, pricing, and product information systems
and request the necessary labels from the
producer in a timely manner.

4. Changes Required for E-Commerce

The new regulations will have particularly far-reach-
ing implications for e-commerce. Unlike in brick-
and-mortar retail, the labels must be integrated into
digital sales processes in online stores, on manufac-
turers’ websites, and on electronic marketplaces.

With regard to the warranty label, the European
Commission requires that it be prominently dis-
played and easily visible to consumers within the
online presence. Consumers must have the oppor-
tunity to access this information before entering into
a contract. In addition, the warranty label must be
provided to the consumer on a durable medium (e.g.,
via email) after the contract is concluded. Unlike in
brick-and-mortar retail, the label may only be used
online in the specified colour version.

Practical Note:

For online store operators, the specific ques-
tion that arises is how to integrate the label
into the digital purchasing process. Since the
warranty label constitutes general consumer
information, placing it in a central location on
the sales platform — such as on pages provid-
ing information about consumer rights, within

the terms and conditions of sale, or in close
proximity to other mandatory information —
should generally be sufficient, provided the
label is easily locatable and recognisable to
consumers.

Since the warranty label — unlike the lan-
guage-neutral guarantee label - contains
language-specific text elements, operators
of multilingual online stores must ensure that
consumers are shown the language version
intended for the relevant market.

The effort required to implement the guarantee label
can be significantly greater. This label must be used
on a product-by-product basis and is intended to
immediately make it clear to consumers for which
goods a commercial guarantee of durability applies.
Sellers must therefore display the label visibly on the
respective products in question. A nested display
format is permissible provided that the guarantee la-
bel appears in its entirety upon the first mouse click,
the first mouse rollover, or the first tactile screen ex-
pansion, and both the full and the simplified labelling
format are used. In addition to displaying the guar-
antee label next to the product, it must also be dis-
played in the shopping cart and at checkout.

Practical Note:

When displaying the guarantee label in the
shopping cart or at checkout, companies
should take care to avoid misunderstandings
on the part of consumers. In particular, it
should be clearly recognisable that the label
refers exclusively to the specific item in
question and not to other products in the
shopping cart.

For companies that sell their goods through online
marketplaces, implementing the new labelling re-
quirements presents particular challenges, as mar-
ketplace operators are not legally required to pro-
vide the necessary technical infrastructure for this
purpose. In practice, however, many retailers will
rely on the technical infrastructure of the respective
marketplace operator to properly display warranty
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and guarantee labels. To the extent that market-
places centrally dictate product-related information
or allow only limited design options, retailers should
therefore check early on whether the required labels
can be technically integrated and, if necessary, con-
sult with the marketplace operator.

lll. Conclusion

With the warranty and guarantee labels taking effect
on September 27, 2026, the European legislature is
introducing new, EU-wide uniform information re-
quirements for the sale of goods to consumers.
While no new substantive consumer rights are being
created, the visibility of existing rights under the le-
gal guarantee of conformity as well as voluntary

commercial guarantees of durability will be signifi-
cantly increased.

In e-commerce in particular, a considerable imple-
mentation effort is to be expected. Companies must
review and adapt their online store systems, product
presentations, checkout processes, and, where ap-
plicable, their collaboration with manufacturers and
marketplace operators in a timely manner. Since the
labelling requirements regarding content and design
are largely mandatory and violations may result in
consequences under competition law, we recom-
mend an immediate review of existing sales and in-
formation processes to minimise potential liability
and cease-and-desist risks
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